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ABOUT LIXIL

1 BILLION PEOPLE USE OUR PRODUCTS EVERY DAY
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? OVER 150 COUNTRIES
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OUR ENVIRONMENTAL VISION : NET ZERO BY 2030

ENVIRONMENTAL ENVIRONMENTAL
CONTRIBUTION FOOTPRINT
Through Our Products of Our Business

By 2030, the positive environmental contribution from our products and services will
surpass the environmental footprint from our entire business process,

thus, achieving a NETZERO Environmental Footprint.
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70% OF OUR ENVIRONMENTAL FOOTPRINTS ARE FROM PRODUCT USE
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ENVIRONMENTAL CONTRIBUTION THOROUGH OUR PRODUCTS

A WORLD-FIRST IN SANITARY WARE A Q U A

> RETAINS SHINE FOR 100 YEARS
> REDUCE WATER FOR CLEANING C E R A M I C

A MOLECULAR-LEVEL
CERAMIC INNOVATION

> .

HARNESSES THE POWER OF RESISTS BUILD-UP OF
WATER TO LIFT WASTE HARD-WATER STAINS




ENVIRONMENTAL CONTRIBUTION THOROUGH OUR PRODUCTS
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TOUCH LESS FAUCET FIVE LAYERD WINDOW

WATER SAVING TOILET
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STOPING OPEN DEFICATION AND WATER POLLUTION

Our pledge: Provide better sanitation to 100 million people by 2020

SATO TOILET
> SUSTAINABLE T MARSE
BUSINESS MODEL e ‘ SlexRIA BANGLADESH , PHILIPPINES
> OVER 1M INSTALLED awavs § UGANOA .
> 5 MILLION PEOPLE wwor "y N #: o
IMPACTED TO DATE v INDONESIA
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The SATO Toilet features an airtight trap door that quickly st ek tollate
seals to block the passage of odors and flying insects.
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